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Why Gamification
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EFFECTS OF

The story you tell shapes the context people make decisions

Feedback variations

Effect signup rates
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In 2013, you consumed more
electricity compared to the average in

your neighborhood.
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Think about your personal advantages

when using electricity more efficiently.

Given a reduction of 10% you could
save around 99 CHF* per year.
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EFFECTS OF

The context may have conter-intended effects...
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BONUS

Experiment investigates the effectiveness of different types of incentives to motivate target behaviors

Registration Consumption Challenges
Feedback
> ., ™
Information Survey Quiz Saving Tips
Reactivation Meter reading/ Experiment
monitoring

EBENEnergy




BONUS POINTS

Participants (n=2,355) were randomly assigned to five experimental groups
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BONUS

Financial incentives increased activity, but effects did not increase with height
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CONCRETE
Loock et. al., 2013 MISQ

Defaults

...influence goal choice
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Wenn es im Winter kalter wird, nimmt der Stromverbrauch oft 0/ =
stark zu. Gute Vorsatze zum Stromsparen lassen sich mit +
einem konkreten Sparziel am besten umsetzen.
==
Die S3ule entspricht deinem aktuellen Wochenverbrauch =D
Setze dir fur die nachste Woche ein Sparziel! 15 %
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