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C A R  D E A L E R S  S E L L I N G  C A R S  I S  O V E R
D I S R U P T I O N  O F  B U S I N E S S  M O D E L S





F U T U R E  S A L E S

1. Independent information -> Influencers / communities / media 

2. Test drive via partner -> corporate / private sharing 

3. Online order -> Web / App / AR / VR  

4. Car delivers itself  

5. Experience places for after sales / customer loyalty
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N E W  M O B I L I T Y  
N E W  C O M M U N I C AT I O N



B Y T O N  I N S I D E  R E P O R T E R
I N F L U E N C E R  G E T  I N S I D E S  F O R  T H E I R  C O M M U N I T Y







B I G G E S T  P R O B L E M S

• Online Experience: Web & App 

• Test drives -> Experience 

• Missing expertise -> From sales to service 

• New business models -> subscription, sharing, upgrades, updates… 

• Marketing: Community -> authentic, information-based, entertaining


